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oliv - is the only medium dedicated to and distributed by independent organic shops in Switzerland.
It is well established, competent and coveted by the customers of organic specialist retailers.



Our philosophy

Our subtitle «the green sides of life» really says it all. Our medium oliv is aimed at discerning consumers who like a modern,

balanced and natural diet and who are aware that the choices they make as consumers have an impact on the way resources are used.

Our readers care about the planet and the way their food is produced and they also care about the wellbeing of others.

In 12 annual editions in German and 4 annual editions in French we offer our readers interesting articles, background information and know-
ledge around «green» and sustainable topics. This encompasses food production, nutrition, ingredients, range of available products,

recipes as well as natural hygiene and body care. The focus is always more on «indulgence», but with a conscience rather than on abstinence.

Our high quality editorial content invites readers to explore the world of certified organic products and to discover newly launched items.
oliv provides our advertising partners with a reliable, established and well-liked platform to promote B2C content.

oliv is distributed in the following places/point of sales:

- independent organic shops, health shops, drug stores and the Alnatura organic supermarkets
- farm shops and farmers markets

- various events such as organic and sustainable markets, press corners

- through partnerships with various interest groups, organisations and trade fairs

Technical data

Circulation: 36000 in German (monthly)
5000 in French (4 issues per year)
Format: A4, 210 x 297 mm
Publisher: Vita Oliv AG, Staufferstrasse 2, CH-5703 Seon

Phone: +4162 552 04 00
www.oliv-zeitschrift.ch



Reader data source: representative survey for the German edition

» Readership Switzerland

German-speaking 68000

French-speaking 16000
» Gender

Male n%

Female 89 %
» Age structure

20-49 Years 353 %

50 and older 64,7 %

» Types of nutrition

Meat eaters 219 %
Flexitarian 45,7 %
Vegetarian 25,8 %

Vegan 6,6 %

» Reader Loyalty
regular/always 80,1%
occasionally (up to 5—x) 189 %

» Influence on purchasing behavior
editorial contributions 85,6 %
Advertisements 82,3 %

» Weighting of interest

Health/Nutrition 79 %
Recipes 63 %
Producers/Reports 67 %
Natural care 51%
Product information 54 %
» Readers per household a1,6

ADrates/2024 3



Dates 2024

German

01 | 2024
0212024
0312024
042024
05]2024
062024
072024
082024
092024
10 [ 2024
11 2024
12 | 2024
01 | 2025

French

Feb/Mar
May/Jun
Sep/Oct

Nov/Dec

Book by
20.11.2023

20.12.2023
22.01.2024
19.02.2024
25.03.2024
29.04.2024
27.05.2024
24.06.2024
29.07.2024
26.08.2024
23.09.2024
28.10.2024

24.11.2024

Book by
13.12.2023

18.03.2024
22.07.2024

16.09.2024

Provide data by
22.11.2023

22.12.2023
24.01.22024
21.02.2024
27.03.2024
01.05.2024
29.05.2024
26.06.2024
31.07.2024
28.08.2024
25.09.2024
30.10.2024

26.11.2024

Provide data by
15.12.2023

20.03.2024
24.07.2024

18.09.2024

Date of issue
27.12.2023
26.01.2024
23.02.2024
25.03.2024
26.04.2024
31.05.2024

28.06.2024
26.07.2024

30.08.2024
24.09.2024
25.10.2024
29.11.2024

27.12.2024

Date of issue

26.01.2024
26.04.2024
30.08.2024

25.10.2024
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Formats Size (widthxheight)* German Edition | French Edition German Edition French Edition
+5 mm margin on all sides CHF CHF CHF CHF

2/1 Seite 420 x 297 mm* 7800.— 5750~ 6900.~ 4800.~

1/1 Seite 210 x 297 mm* 4400.- 3000.~ 4000.~ 2400.~

1/2 Seite vertical 105 x 297 mm* 2250.~ 1500.- 2100.~ 1250.~

1/2 Seite horizontal 210 x 146 mm* 2250.~ 1500.- 2100.~ 1250.~

1/3 Seite vertical 76 x 297 mm* 1900.- 1250.-

1/3 Seite horizontal 210 x 99 mm* 1900.—- 1250.-

1/4 Seite vertical 92 x 136 mm 1250.— 750.-

1/4 Seite horizontal 210 x 75 mm"* 1250~ 750.- Special page position 1/1 page:
2nd and 3rd page +10%

1/8 Seite horizontal 92 x 65mm 650.- 380.- o
Rear cover page +15%

2/1pages

1/1page

1/2 page 1/2 page

Surcharges

For special placement requirements:

10%

Exclusivity for placement of advert:

10%

» Inserts and other insertions:
Prices, formats and placement of inserts

©
o
=
=
L
>

will be communicated on request.

1/3 page

1/3 page 1/4 page

1/4 page

1/8 page horizontal
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Recipes with product placement

» 1/1Page

A recipe of your choice (preparation text
including ingredients list 850 characters
including spaces maximum) Photo of recipe
presentation 300 dpi, pack shot for product
placement (300 dpi) and product information
Text (250 characters incl. spaces)

» 1/2 Page (NEW)

A recipe of your choice
(preparation up to 700 characters
including spaces). Photo of

recipe presentation, pack shot R ATICCEn
for product placement (300 dpi) AUESTRICH

German issue

CHF 1250.- net/net

French issue

CHF 850.— net/net

German issue

CHF 2100.— net/net

French issue

CHF 1450.— netto/netto

Genuss mit Nussmuse PastaCarbonara

P 2/1Pages B

A recipe of your choice . Photo of both recipe presentations (300 dpi), xml..pp....m,.u.m.
your Logo (EPS file) Pack shots of two products, company portrait T r——
text (600 characters incl. spaces) and two product description texts
(250 characters incl. spaces per product).

German issue

CHF 3900.- net/net
French issue

CHF 2500.—- net/net
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Market news

, g’wmw

Ein Hoch auf die Hirse

P 1/3 Seite
1000 characters
including spaces
and 1picture/
pack shot

P 1/6 Seite

450 characters
including spaces
and 1picture/
pack shot

German issue German issue

CHF 1300.— CHF 660 —
French issue French issue
e CHF 400.-
To discover ...

P Image material
(high-resolution JPGs or
TIFs with 300 dpi)

Text: max. 200 charac-
ters (incl. spaces

and title)

» Per item
Germanissue CHF 350.—

Frenchissue CHF 250.—




Advertising Options Feature Pages

Feature Pages (only German issue)
following a focus article

> P er .it em Genussvoll reduzieren
Pack shot 300 dpi Text max. of 200 characters
incl. spaces, Titel and Website

Die ungerbsteten Kaffeebohnen
werden ganz einfach wie Tee
aufgegossen. Geschmacklich ahnelt
das Heissgetrank mehr an einen
Kréutertee. Ideal nach dem Sport
oder einer Mahlzeit
www.sonnentor.com

CHF 550.—

FOKUS

FOKUS

«Wildkaffee hat
wenig Saure
und viel Aroma»

Maria Mllerimportiert wilden Kaffee aus den Berg-
vegentwildern von Athiopien. Was die Vorziige von
Wildkaffee sind, erzéhit sie im Interview mit Claudia Marek.

Fur Genuss-
momente

Schluck far
Schluck ein Ge-
nuss mit gutem
Gewissen!
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Christmas pages (only German issue)
» Small, approx. 5,5 x 5,5 cm

14 00 Ay ) e -
n gﬁwvw | o v Text: 200 letters including

Ychew & Tactches.
title and blank spaces

—

" Geschenkideen &

> &
Verwsh
Ver e 7

fir die Festtage

» Medium, approx. 11 x 6 cm CHF 350 —
Text: 300 letters including
title and blank spaces

CHF 700.— P Large, approx. 17 x 10 cm
Text: 400 letters including
title and blank spaces

CHF 1100.—

PRODUKTWAHL
Entdecken, bewerten
1119 C I und einen attraktiven

Readers choice «most popular organic product» BIO-Avtikel [HEhpsiem

. . 2023
with consumer competition

June-Edition (only German issue)

P Pack shot 300 dpi, picture size approx.
4 x 4 cm Product description max.
180 letters ( including title and spaces)

CHF 300.- per single product




Small adds and online advertising

KREUZ UND QUER

1/12 page
horizontal:
55x 60 mm
CHF 330.—

1/24 page
vertical:

55 %28 mm
CHF 180.—

KLEINANZEIGEN AGENDA

Naturkosmetikerin

Ayurveda
Wellness

Ausbildungen & Seminare

Gepflegte und stilvolle Einfachheit
in einem historischen Tessinerhaus.
Das wetwas anderen Albergo im
Kastanienland Malcantone!
casa-santo-stefano.ch, 09160919 35

Leukerbad: Schane, ruhige
11/2-Zi-FeWo mit WLAN,
2Pers. Fr. 450.- pW.

Tel. 044 340 06 80

Bio-vegan-vegetarische Kochkurse
in Amden (SG]

Jeweils letzter Samstag im Monat
www ahara-vihora com

Nur fir Frauen und for max. 6 Pers.
Zeit: 10 hbis 16 h / Fr. 195~

SlipSafe - waschbare Slipeintagen mit
Haftfeldern, waschbar bis 60 Grad.
wwwslipsafe.ch
wwwwerkstattieben.ch

| Soeinfach geben Sie lhre Anzeige |
| ab 30 Franken auf: !
| E-Mail: inserate@oliv-zeitschrift.ch ]
| Internet: www.oliv-zeitschriftch/ i
I anzeigen/kleininserat-buchen |
| Postan: bossert & richter AG, ]
| Staufferstrasse 2, 5703 Seon ]

18 oliv 09]23

KLAPPERLAPAPP
5. August, Braunwald (GL)

[ Eintauchen in die Welt der Geschichten
und Mérchen, erzéhlt und inszeniert
von den besten Mirchenerzihlern

der Schweiz. Festwirtschaften, Musik,
Spielen und Animationen machen
Klapperlapapp zu einem Fest fiir die
ganze Familie. www.klapperlapapp.ch

CASSELFEST
13. August, Riederalp (VS)

Neben guter Verpflegung, musikali-
scher Unterhaltung und einem Wettbe-
werb stehen spannende Fiihrungen
durch die historische Villa Cassel und
zahlreiche weitere Attraktionen fiir
Gross und Klein auf dem Programm,
www.aletscharena.ch

NATURPRODUKTEMARKT
19. bis 20, August, Stoos (52)

Bauern iiberraschen die Besucher mit
Késtlichkeiten wie Kéise, Honig, Zopf,

. Lebkuchen, Guezli, Konfis, Tee und vie-
lem mehr. Auch Handwerkliches wird

tion der Standseilbahn Schwyz-Stoos.
www.stoos.ch

.
?',.?'k"‘g‘%'f.

N Schreiben Sie
3 uns Thre Meinung!

Per Post an: bossert & richter AG,

Redaktion oliv,
Staufferstrasse 2, 5703 Seon
oder per E-Mail an:
leser@oliv-zeitschrift.ch

angeboten auf dem Vorplatz der Bergsta-

Header Leader board A

728 x 90 pixel

Continuously visible on all levels
rotation possible

CHF 200.—- per month

Wide Skyscraper B

160 x 600 pixel

Continuously visible on all levels
rotation possible

CHF 200.—- per month

Graphic- or text banner C

160 x 200 pixel

Continuously visible on all levels
rotation possible

CHF 150.— per month



Technical information for print and online advertising

Advertisements

P Transfer of data
(High end pdfs) up to 10MB
for larger items please use transfer service
and send to grafik@vitaoliv.ch
P Clear labelling
Printable advertisements should be labelled with
issue of magazine (month), customer name
and keyword (1023_customer_ keyword.pdf)
P Type face
embedded

» Four-coloured printing
CMYK colors (no spot colors)

P Picture quality
300 dpi (RGB images are automatically converted
in CMYK mode without correction).

» Color profile
PSO MFC Paper (ECI)

P Bleed-edge Advertisements
Should have a margin of 5mm on all four sides
plus Crop marks
P Cut-off elements
On all 4 sides at least 5 mm away from
the edge oft he exact page format
P Deadlines for submitting data
until the respective template deadline

Advertorials /PR

P Text
send us the content including title,
lead and sub leads
» Number of characters (including spaces)
for 1/1 page 2000 to 2200 characters for
1/2 page 1200 to 1400 characters
P Photos and captions
Photos as JPG or TIF clearly labelled
P> Resolution
300 dpi (no web images please)
P Logo
As EPS file (vectorised), JPG or TIF
min. resolution 300 dpi
P> Deadlines for sending in data
until the respective template deadline

» Additional cost

olly AD rates/2024 11

Technical

» Data
In digital form by e-mail to grafik@vitaoliv.ch

P Labelling
Please label your digital advertisement
with the format, customer name and keyword
(1023_customer_ keyword.pdf)

P> Static advertisements
JPG-File

P Animated advertisements
Animated GIF-Files

P Header Leader board
728 x 90 Pixel

P Wide Skyscraper
160 x 600 Pixel

P> Graphic- or text banner
160 x 200 Pixel

Changes to words, Images or logos after layout will be charged at an hourly rate of

CHF 120.— excl. VAT.



Print (only on advertisements and editorial features)

Discounts for repeat bookings

3 issues: 5%
6 issues: 10%
12 issues: 15%

Agency commission:
10%

Designed small adds

Discounts for repeat bookings

3 issues: 5%
6 issues: 10%
12 issues: 15%

Agency commission:

none

No discounts on rates for special formats advertising (from page 6)

Terms and conditions

All prices given are exclusive of VAT and are valid
until further notice

P> Design
The editors office will label advertisements as
such or as PR where applicable

P Invoicing
The invoice will be raised by the publisher
Vita Oliv AG, Seon, Switzerland

P Terms of payment
If no other terms have been agreed:
20 days without any early payment discount

P Inadequate printing
If the sense and effect of any advertisement
is crucially affected by inadequate printing
at most the cost of the advertisement can be
remitted or compensated in the form of
additional advertising space. Any further
compensation is explicitly excluded.

P Cancellation by the customer
Cancellations or rescheduling of booked
advertisements or PR-features can only be
made up to the booking deadline for the
issue in question, even if the reasons are out
of the customers hands.

Online/Banner

Discounts for repeat bookings

3 months: 5%
6 months: 10%
9 months: 15%
12 months: 20%

Agency commission:

none

P> Cancellation of the contract by the publisher
If the publication ceases to be issued during
the period of the contract, the publisher
can withdraw from the contract without
any compensation.

P> Rejection of content
The editor has the right to refuse advertise-
ments, PR-features and supplements without
giving reasons. Publication of editorial content
cannot be made a condition when booking
advertisements.
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Editors office

Editor in chief: Andreas Krebs
andreas.krebs@vitaoliv.ch
Tel.: +4178 736 6193
Compilation: Claudia Marek
claudia.marek@vitaoliv.ch
Tel.: +4179 44578 76

.........

Advertising, Media coordination and consulting
Eveline Lieberherr
eveline.lieberherr@vitaoliv.ch

olivis on Instagram:
@olivzeitschrift



